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The Visual Narrative of Symbols in Fashion Brands:
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Abstract

Since the early 20th century, collaborations between fashion and art have become more
common, with art bringing new value to fashion. As Takashi Murakami stated, "Art is a business of
imagination," highlighting the importance of artistic expression. In the internet age, visual imagery
is a dominant communication form. This study explores how artists use cultural symbols, cartoon
characters, and flowers combined with fashion to create commercially successful art. Visual symbols
have evolved from simple communication tools into abstract art that conveys deeper meanings. By
analyzing how brands use these symbols, this research examines how fashion enhances its identity

and conveys value.
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Anniversary ¢ Sotheby’ s ¢ https://www.sothebys.com/en/buy/auction/2023/
contemporary-evening-auction/yayoi-kusama-cao-jian-mi-sheng-a-pumpkin-bagn8
Ting A(2020 47 H 14 H ) o B | H Al S Al @ 2 1975 R 3% 51l Marine Serre %5 »
Zy {a] 7 BlackPink #F % i 19 #7 H iR © Vogue Taiwan. ° https://www.vogue.com.tw/
fashion/article/

TRAVIS HUNG ~ MINA CHOU C(2022 412 A 7 H ) o B Louis Vuitton160 %4 | &
% LV DREAM | KJE 9 REER L —RE - Ml T8 & - ZERREHTENTNRE R -
Vogue Taiwan ° https:/www.vogue.com.tw/fashion/article/lv-dream-exhibition
Vuitton L(2022 4£ 12 A 6 H ) ° Louis Vuitton Magazine ¥ 5 B & R¥HE 1 E X
Vogue Taiwan © https://tw.louisvuitton.com/zht-tw/magazine/arts-and-culture
WAWA CHANG(2023 4 11 A 9 H ) © Maison Margiela 2 {1 & A\ N8 % B ? DUE
RFEEM SO BEALBER B ! o ELLE o https://www.elle.com/tw/fashion/issue/
g45718791/maison-margiela-brand/

Xiaoyao Liu C(2016 £ 9 H 19 H) o Gucci BAERTE B iy 5 B T4k L AT i - HATHT ] ©
GQ Taiwan ° https://www.gq.com.tw/fashion/content-29266

ZIMMER L(2022 4 9 H 21 H ) » 2023 HERKZS | SRARIEHEFEESGNIRE » Simone
Rocha E B ZRIERF < The Femin o https://thefemin.com/2022/09/simone-rocha-
spring-2023-rrady-to-wear/
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