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Product Design: A Study on Differential Cognition
and Symbolic Techniques of Fashion Products

CHIA-SHUO CHANG

Master Program, Department of Industrial Design, Shih Chien University

CHENG-NENG KUAN

Professor, Department of Industrial Design, Shih Chien University

Abstract

In addition to material and economic considerations, product value also involves psychological
and social needs. This study aims to understand what kind of psychological activities are involved
behind the consumption behavior of such symbolic products and tries to organize them in design.
The method of operation or the principles of the strategy are proposed, and then the experiment

and interpretation are carried out through experimental creation.

Firstly, the literature is used to explore people's psychology of pursuing differences and their
cognition of aesthetics, to clarify consumers' consumption motivation and cognition context of
symbolic products. And use the case study of fashion brands to try to summarize the signal design
techniques. The "ugly fashion" trend is also used as the focus of the discussion object, in addition to
the trend observation and the discussion of the symbolic operation of its products, and the analysis
of the operation from the perspective of signal techniques principles; finally, import the research

experience into the creation for test presentation.

Finally, three main insights are put forward in the conclusion of this research and experimental
works. Firstly, people meet their psychological needs for differentiation through the consumption
of symbolic objects. And the differentiated operation logic can be disassembled and reconstituted
from existing discernible elements, causing emotional responses and generating new meanings.
Secondly, the expression of concepts can be represented by means of symbolization, and the three-
level context concept of "symbol, symbolization, and symbol change" can be proposed, and it
is necessary to uphold the need to create a differentiated space while maintaining identifiability.
Thirdly, through creative experiments, it proposes "form composition”, "story effect" and " image
communication " on how to reproduce new fashion messages for inspiration and reference for other

creators.

Keywords: Product design, Fashion Products, Symbolization, Concept Design
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3.1 FFPALTHE—LL Rimowa 255
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CELINE  CEWE

& 6 : Celine ZARHKILE
([E J5 4835 - https://hypebae.com/2018/3/designer-plastic-pve-shopper-bags-celine-raf-simons-cdg)

HE L R SRE R PVC M E R E R ZE B8 IR HE R A B B (PVC A H 7
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Sander dhffEREHEN T — @ e YR (lE 7 42 - Jill Simons JRE 2012 FK& KA
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[ 7 : Jil Sander’ s SS11 shopping bag (/) ; Jil Sander "Vasari" brown paper bag (47)
([ 5 435 - https://hypebae.com/2018/3/designer-plastic-pve-shopper-bags-celine-raf-simons-cdg ; http://klfashionscene.blogspot.
com/2012/09/fashion-facts-jil-sander-vasari-brown.html)

FEREHRIE L BCP LA B R2 TRF9R) MR IR - HOAMETR IS BRENME
REL o T N AR B 5 BN 1o R P B % AR (B MR T AH AR R 9T 3R
Al IR TR R O AT A1 - a2 ST A1 (Rl A VR EE AL BERA — sl M B AR M
(P > R T L B RREFTBIR UL BE ~ FEAENEAE ~ TETERGH T 9 DEESENS ~ il e 195 RK AL
HEE BARRYE  MEBR MU ERIR 222 5N o HA2 R RBIFTT H AR R LATHE
ks R EIME PRI R EUEE - TSR m SRR R

3.2.2 M4 g

P RAETE o BRI SRR B IR i [ = O AME A E g E b TR E R TR
BRI C s A S INBL > BB TS (S B AR B Bl i o

H Franco Moschino B 772 1983 128 A FI R i ik Moschino » — A DUSKE 2 8%
AL ) TR AR ) S I SRS S R 0 MRS EA & R B B B I S ek E e e T A X
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Moschino HY&EEHEF AR RS BRI R JEAS L2 B B RS AICE > 40 2016 HEF5 L
THIESEER A (4018 8 /£) -~ 2016 k%38 Capsule collection HHERE L (UE
8 1) Bl 2019 KFIRFERMIMUR T 20 (AIE 8 ) -

[# 8 : Hard Hat Bag (/) ; AW16 Capsule collection (1) ; A Washing Machine Purse ()
([@ 7 375 © https://www.cosmopolitan.com/style-beauty/fashion/news/g5053/cheap-things-expensive-bags-moschino/?slide=1
https://www.marieclaire.com/fashion/g26469959/moschino-the-price-is-right-runway/?slide=4 ~
https://thefemin.com/2016/03/moschinos-cigarette-2016-capsule-collection/)

Moschino B ¥ 15 2 fit i a i T bR BRAR T HP HH B A SR 2 R S 0 R 20 IRy 10 722
A H— BRI RE IR 2 it R A B SRl RS Ao 25 T8 B3 PN R RAIARE » a
BB RBI AR 21 TRF9Rb) BOASR GREREF AR SRL RS — R EIER)
MEBCRFEEN (FEHLEIZ TP R) FIRER -

S ZEFEIATTLZ5®) (Angus Chiang) Z{Edfh She and their red lips - look
24 (anME 9) - sBFERSILL TE2R b B TERRPEHE ) 2 FE 0 ¥ 1 2017 B3R5 %
Az fRE » MAEIL/ES b RHERS B R SRS b S ECEN A AR E AR 3
FEHE L BB A 2 AR o AR E B LS 0 AR SERMS B RS TR E
A T TR ) 2 o

9 : She and their red lips - look 24
([ 45 : http://www.fashionwaltz.com/?p=94430)

BIEE A BRI RS > RE—HRE HE 2 IR E rl RAVERILE - BEF< N B 7
O > A AL TR BB EIIF o SRR L ORAE TIRF ) A9 TSR (ELE SN AR -
Pl sl ELIETRBE B AP S S E 1 S TR R AU IRK ~ IR AR - R AT B AR -
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REEE RIS HRE ~ MBI SARRE S i BB E e REHSOS EEE - 1E5h
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AR BEEDAFE o
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Gh o WRIERYIFE 155 BSHE » B ERAT EAYEEREE -

3.2.3 [k i

R EZEN TR 258 (Lee Kan Kyo) 1R HEAEE B RICELTFAEN
77 2 FIAIE » HAE S RZUM 2 B A B S Eof LR R R R © IRF2E SR
Douchanglee HIfE 2019 & E #4515 3KF B E@RE 2 /Fm (AE 10) - 2R
AP EAIE CORARES) KAt by RS RO BSR4 77 UL - MR T A
Douchanglee ShREAHEA TR » B AR REER 2 IREE o SRR - BRaHATLUEHT ~ RIFE Y
FREFATC » DU RR A (R B B R A ERR - (R o 2 BLAR RS A IR K Al A
KEEER (RRER) - it —K  EERERSERNRARE S NMER T 7 EscER
FORTHIR SR 0 R 7 S AR A B UE R R S EORBOERN o M50 e & B AF
RS AR Bl SR BT AT ) 2 B R B s R VNI AR 5 | RO BI RS B > S EEIA AT 2 58
B EL SV F 2 TR SRR EAT 2 » ERORIE ROUE PRV B B E R TRF9R b DUEEK
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[l 10 : Douchanglee x Lee Kan Kyo, SS19 BiZ=#afi 481k (LRARTS)
([& 5 435 © https://www.instagram.com/p/BuYxMsZHzPe/ ~ https://www.instagram.com/p/BuYrAOgnbnY/ »
https://www.instagram.com/p/BuYB13ind66/)

Bl HEAEEEPBRER TR o FEEE - R SEE - TRERD SHER
B RE o THEMEENEE SR o MEIRIE Lo ARRESMS TR o —aEkEt
MERETEIRE - AR RAERTPIERRESERS  HEREEAT [ BFh 0 25T
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HTHE AR T o FAFGREE ELRTT R A - BT EATIE A - b A B e E A LR EAUR SR
By FET AR JEUAR A 2 2 ) 6 RS AL A AR SR AR AT R A S5 52 - T2 Bl R 14
B AR BT R AR BRI B R G 0E - FE ST R B SRS ARy i [ o
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Off-White 738 K 17 58 1 4 BT ML) 35 % i > 1 Virgil Abloh i 2012 #EAl57
IR H AR TS A S R R SR T 3R WL A S AR B SO EE ARG 0 MR
IR 135 e 52 B B T S SO v AR BT 2R K o A 2% BT B D O IR i e > L o

Mndustrial Belt) J%2y 5 B/ 5% W B K REAGERRZEMZ £ (AE
11) -+ HAVER P or A e H 5 FARC (2 B R ZUAI LB R » fESRIRZE A | BR TR
PR IR S | ECR A [FIR AR & H A A B R B v - BIESS — IRz T [
fIEl iR R B JRAR SRR IR i BRI ) TERBAFIA b o HOH & R - BARIIEEA
ENE o (REE T RIask ~ PIBE L 2 SR RO AR AR BT R 18+ R AR JE HE PR R A - TR
TYIRE MR A o (TSR A - FEH A RRIED B RRSR  FERFSRERIE L o Off-
White iR &R RF 95 A ZE & Industrial Belt #5 2—FRAF 5% 06 4 o fEE A 7R A 2E it o AT
WA TRFSE) MITFBAEIE T PSR 2 o iE A - tsR b 1 W R R L R 5% A e o i

(bonding) -

11 : Industrial Belt () ; HEMMEM ()
([E 7235 = Off-White B 7548¥4 ~ Off-White % /7 Instagram)

Fit o vt NEERNTR BEIRER HRSME THERE B N RROTRIER -
NABCEK Off- White FIEAFE » € TRHEITR ) BUSIE A AL AEE - A BAIE R
MRS o X EfEMRE B NRERS - HERR B2 EREZ A — BRI R IR 8 52
SR R RCHTER TSUERRK0 (ANfE 12) o BlelSs o BUF SRR T B 2R EL B S5 i
AREGER > MR ARAE ~ IRIB AN S EREERLET - $CEMESUE -

FROREEH ————— MRS ———— R

12 GERFSREISHRRATE AR
(I R AR« ARFFEAE )

BN EEB A AR KT8 MM A0 78 82 Off-White # 4 /) Tquotation
marks) FIEFTFE > AIE 13 iR > 2R 17 CASH INSIDE” | 9 F 42 €1 - Bl Tkea
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EEZ YR L 17 SCULPTURE” J ~ Bl Nike & fF 5 ¥ % %% Air VaporMax Z #f
AENA 17 AIR” | 258k o M FEF %58 N 2 4 5 (Marcel Duchamp) HJ (1
&) (Fountain) ~ BE& A4 (Rene Magritte) [ (JER M) (La trahison des
images) FaAIMET7% © Abloh $IELFIEF RSP THIA AR 7 HRAVEER 2= M
BT AMEANES B o MR AT (W) AN R o A1) E R
TR HERAEEE SRR B - R MR SR REN ) 0 A AR T E
BRIE IR E B & R TFIRAE 15 LSS KRR E BB » i T & B EY B %
BARFZZIC 0 M58 b7 IR RS2 0 TTREIRS 2 ~ SiEFuaff o (b2 8k 0 JRA]
1ElE 13 #i%<%) > Cash Inside Bag 7E5|/H T quotation marks FERIFEIR - HFAERTRBELE
FALH EBSEM L - sk T AEREZRER 23 0 @5 < 0 RRFSHERITIEM TRroRas
by » REZE T REES M EZSUEES

13 : Off-White Itney 1.4 Cash Inside Bag (/) ; 8 lkea &{FZ Markerad Z4f# (#) ; Nike Air VaporMax x Off-White (#5)

([ 5 735 - https://www.harpersbazaar.com/fashion/trends/a28508658/off-white-cash-inside-bag/ ~ https://www.harpersbhazaar.com/tw/culture/

lifestyle/g19427518/ikea-off-white-markerad/ » https://www.nike.com/tw/launch/t/the-ten-air-vapormax-off-white-white)

PUR 7R ml 2 S0 st TR/ S0 IR 3 R R AL » 4B T T BT B R R R TE R 2 %6
il o BINZIA 2008 4F Y H A 1 58 380 37 0 B 5 B Ambush B[R] 2 8 7 19 7 [ 2% 51l Yoon
Ahn BLIEIG T Verbal ATaaz - M5 A HCHR 78 1% 18 i A I e Bk Il S T TR
IR —PEBURR A IE T2 0 Uk R 2 38 85 IR A R A5 o BERaSIAL - A 1970 FERAIETE
A G EERIEE BN TR PR AT - & T ERRSUE GRS 0 i
B aE ~ R0 ~ BIREH 0 IO AT TR AR L o 3R AR e - AT
R A —REEAITIUAE » LB T R S I o DU A ERE » IS BT AR T P AR —
a7 3215 45 LRGSR 28 0 T Ambush AYRREHILARSE T 7a [Eks 1 - LA g & G400 A A HY
M EERSE  HESSEHEE HE N RY > wHEREESREL > FELER L
AR 5 (R 4 2 Y S SR B 2 o MLMOR B T IR CF R SE BETURE e L il 2 A AR AT Y
P - ] (b B A P RR B A AR B RERY 2P IS AR 0 Bl - B B RERSUF4R L (Can clutch
strap) ~ $HUH/C % H B (Small Padlock earring) ~ Al & 5 i JE B (Safety Pin Link
necklace) - % HEDEERENICER - 2HEEAE B SERR (A
@ 14) o
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i g D

[@ 14 : TCan clutch strap) (/) ; [Small Padlock earring) (#1) ; [Safety Pin Link necklace) (#5)

(B 7 335 © https://www.ambushdesign.com/item/detail/1_1_12112162_1/GOLD/ ~ https://www.ambushdesign.com/item/detail/1_1_12111742_1/

SILVER/ ~ https://www.ambushdesign.com/item/detail/1_1_12111288_1/GLD/)

WE e A R SR ™ 36 3 7 A T o v P o T AR 1 S B Bt DR IE B R BRI RS o SRS
HREMAENES TR FEERE ; SZEER LA SR ECE o 0 E&F 2 0 B BRI
wat Tk BRT RIROAE S - thCREIBIRNE - B \olfaTERE BT
Ambush FFFHI AR EIE S - TAMEE S — 85 R EG RS Y 28 A o

ARBLILTERG - PRER S ARSI E ~ PR ~ ERRE RSB R b DURFSRAL
FIENRGHENE - 5L ~ EUEEERBIEMIIREIERER - RAERF RIS B R B MU ER
SOFIBRE § TR SRR B o AR R BRI 2779 o (5 A HLE MR AR 2 st st Bt b
EUEHARERER » i HARR R 22 5L o

SRAER B B ASCHEREARE RIS 1A s ARG s GER] - (HrT8%&tH—
SefERaEr ERHERAEAIES

(1) AR AT AL TIRA LN AR RAFRUEAENE b B ZHZE sA SRR3R » T
HTEFR) AR ER a2 R R fERGRt B b B SRR AR A i 7 5%
AIAROR o TZE P e 1 st IR E B RS e 2 (RIR— R SAE A RS LRI RER AR
RBRIAIF—2D -

(2) ERFSRER A L AR TRFSR) ~ TRFSRE) K TRPsRsd(b) pOsRIEAERES
R BRI EME - KE AR EL A i BRI SR ORI S e Bl R BRI A L
J& o B AEBE AR AR AR AR R T RRE R o TR A ZBERIBEE SR o 2 HA
Aeat LR AR AR Hi B 2 22 ] o

(3) M%) BELHARY - KRR 7 SIELERIAFIE L o iR 5 S 2 5 — ¥
Z o A REBIERGRR R 0 sl R T RSN o IR E ARSI LB
Bi o sUSURIBEATES o B AR HAth BB AR 6 5 ZH AN A e mt B HUEIE R o

Y~ AR
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4.1 ShEsE
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Bz bt o
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WFFERIRERy o aar A B » 16 A SCGIER 73 B — PR SR R B AT 2 O (A (E (8L ths i
JER S FAIE LA B & YRR Raa & S R EER A1 -

Logotype %7 & B FIAMFFSER =L kAL TK) A EMRreE i/ M1 BEEss -t T 1y
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@ 15) o

15 : logo 28
(CIRE SN L)

4.2 %55 TConcept D

R TRFSE ~ FPSRACEARF SR ) MRIFIRZEN - IR YAIEESKEZE (ditch
cover) #Z¥IETURFSALEITAINE - KEZ B RWAMEM TN ER  BLURTaIth#As 2
FEFRR » HAS A 25 B S A > B ok bt A 8 2 AaE Y - DU N EE 122 7 75 e (97
{8 > A RSAIERII KSR i B AER (R - ERAFREE SR (lE
16) AT RACHISEAI(E o
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16 : KA 58 ik X
(I 7 AR« ASHAF SR

FARMEIER R YIS — I RS > 2% EMSEUE RN - KRR A
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Z RS LR SN0 R A R R AR A K T S AR 17 -

17 : FM 2R R
((ERE SN S 1))

BRI 2R B RS o AT SRR 0 RITERF SRS TRFSRIb) - EfER—HH
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I 18 : HIZJER R
([ A AT - ABFFes)
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T b HERTTFAURA e e > BRI ER (iE 19) o BREPAREE > IR
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19 R IBERIR
[(EIRE S/ SNIF )
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The Application of Exquisite Craftsmanship in
Ready-to-Wear Brand

WEI-CHE, CHIU

Master program, Department of Fashion Design ,Shih Chien University

LI-TING, HUANG

Assistant Professor, Department of Fashion Design ,Shih Chien University

Abstract

Haute Couture always leads fashion trend every year, and is seen as a kind of icon in fashion.
Comparing Haute Couture, which has history of hundreds of years, with modern fashion, how
does it remain its place as history continues shifting? The study explores the exquisite craftsmanship
and delicate techniques of Haute Couture from history, combining the craftsmanship into
the brand PRAXES to shows its core value.This study gathers related historical documents as
background theories; using the rise and changes of Haute Couture in history as the foundation
of initial theories, and discusses the difference among Haute Couture, high-end ready-to wear,
and ready-to wear from the craftsmanship usage of each level. The study also analyzes and explores
the three aspects of couture craftsmanship’s application on clothing, and takes them as the basis
of later creation. During the time interning at Cynical Chéri, the women's clothing brand under
PRAXES, in Shih Chien University Fashion Design Department, the researcher saw the expression
and application of design on apparel every season. Motivated to apply couture craftsmanship to the
brand, the researcher managed to use it in the collection design, and executed the creation from
the first perspective of designer. From design to craftsmanship, the design elements and difference
of Haute Couture and high-end ready-to wear were applied to the work. Through the researcher’s
aesthetics, the study hopes to provide Cynical Chéri a direction of strategic thinking on elevating

the value of its products in the future.

Keywords: Workwear, Functional clothing,Confined space operation
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Integrated Design Of Functional Improved Work
Wear For Confined Space Operation.

KUANG-TSO CHENG

Master program, Department of Fashion Design ,Shih Chien University

YI-CHING CHANG

Professor, Department of Fashion Design, Shih Chien University

Abstract

With the awareness of labor safety and the government's emphasis on relevant regulations
and audits, there has been an increase in the demand and development of devices and equipment

required to prevent occupational accidents.

This study focuses on workwear with an integration of safety functionality and the equipment
required for operations in confined spaces. The purpose of the study is to develop and design
workwear that meets the needs and requirements of practitioners who face the daily risk of
occupational hazards by integrating functional design into their devices, equipment and clothing,.
This in turn improves the practicality, protection and aesthetics of the product. In the development
process, the hazards, risks and relevant laws and regulations faced by confined space operations
are collected to understand the protection and hazard detection requirements faced by confined
space operations. In addition, in-depth interviews and questionnaire surveys were conducted with
practitioners to summarize the clear demand direction for sensing devices, clothing protection,

functionality, and to carry out the development and integrated design of the clothing.

This study adopted the qualitative research methods such as literature review, interviews,
pattern testing, sample testing, and try-on as well as quantitative research methods such as
questionnaire surveys, to triangulate and cross-validate the collected research samples and data to
obtain design requirements. Through the integrated design requirements for functionality, activity

comfort, and equipment, research and development have been designed
A total of three styles of workwear, including two-piece long and short sleeved workwear tops,

work trousers and coveralls. The final output is five test samples that met the actual needs of the

confined space operators and the satisfaction survey of the try-on evaluation.

Keywords: Workwear, Functional clothing,Confined space operation

* Corresponding author ° Tel: +886 910383976
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Abstract

This research is based on the current trend in the fashion design industry to emphasize
the importance of "style", which is an important teaching objective of fashion design-related
departments. In response to the needs of students of fashion design-related disciplines in the
cultivation of fashion illustration ability, the "Construct Style Innovation Teaching Method"
(CSITM) is developed according to the experimental fashion illustration course model in Europe
and the United States, and the planned teaching content includes the basic exploration of fashion
illustration, construction of the color image, application of multiple media, and exploration of style.
The purpose are to guide students to enhance their understanding of color, use multiple media,
and give full play to their ability of association and innovation to construct a fashion illustration
style. The results of the study found that the "Innovative Pedagogy of Foresight Style" can enhance
students' color sensitivity, use multiple media and develop new thematic skills. It was also found
that it can increase students' awareness of fashion illustration styles, guide the use of multiple media
to extend to advanced related course increase group cooperation opportunities to build their own

fashion illustration style.
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The Application of Social Media Marketing in the
Post-pandemic Era and Its Influence on Brand

Value — Taking PRAXES as an Example

CHIAO-CHU,CHAO

Master program, Department of Fashion Design ,Shih Chien University

YONG-XUE, HSIEH

Assistant Professor, Department of Fashion Design ,Shih Chien University

Abstract

In the era of COVID-19 pandemic and social media heat, the past cognition and habit of
consumption pattern have been changed, and this creates a gap between brands’ production and
consumers’ actual needs. Therefore, to fully understand the consumers’ demand and its trend,
enhancing marketing strategy and strengthening the connection of brand value are essential.
Through the analysis and application of social media marketing, the study gives perspective on how
to alleviate the shock which the pandemic has brought to fashion brands nowadays, and uses the

brand PRAXES’s case as an example of brand transformation.

This study discusses the essence of a brand and the usage of brand value through documents,
plans marketing strategy, and concludes the phenomena of pandemic’s impact to social media. With
the method of backtracking and observing, the study investigates the effectiveness of PRAXES’s
social media application in post-pandemic time. Analyzing the relationship of a brand’s social
media and its value is achieved by collecting, organizing, and summing up data; interviews and data
comparison are performed to attain the operation of business system and social media marketing.
Eventually, this study provides research conclusion and enhancement strategy to apply to PRAXES’s

brand management, and build up the foundation which connects with fashion industry.

Keywords: PRAXES; social media marketing; brand value; post-pandemic
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