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Abstract

The looks and design can show different forms and styles of design according to the occasion
and purpose of its wearing, and the wearer will also show different meanings at the psychological
level. Fashion designers enhance the aesthetic value of clothing design in terms of symbol, form and
function through social observation, market research and analysis of popular information. To meet
the needs of consumers, if you add "3D experience design elements” in the early planning, you can
understand the experience and feelings of consumers, and summarize clothing that is more in line

with market expectations.

The researcher has been exposed to the creative thinking training of product design and
development through practical exercises in the fashion design practice of the PRAXES brand, an
affiliated institution of the university, and through the situational transformation model proposed
by product semantics, design and experiment to produce products. Based on the related discussion
of psychological emotion and semantic design theory, as well as the method of integrating
situational stories, the emotions and intentions of psychological awakening are recorded in words,
and the theme and the creator's feelings are put forward and transformed into visual images,
which are used as plastic design associations. , and then developed into the design elements of the

product's contours, lines and colors, as a creative mode for the development of quarterly products.

In this article, in addition to documenting the PRAXES brand design exercises and products
produced by him, he also gained practical experience to extend his own creation, which proves
that senior designers can use innovative creative thinking guidance and 3D digital assistance to re-

activate the design process. energy.

Keywords: product semantics, fashion designer, creative thinking, practical exercise, digital 3D

experience design
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