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Abstract

In recent years, the relationship between the epidemic has changed the structure of the clothing
industry in the past. The impact of the epidemic has also led to changes in people's life patterns,
and the demand of consumers has also shifted from entities to online. Through such a change in
this form, the virtual clothing market has become a brand-new business opportunity in the clothing
industry. Virtual clothing not only realizes a rapid production process different from the traditional
clothing industry, but also provides a more environmentally friendly production model on the
environmental protection issues that continue to burn in the clothing industry in recent years. The

benefits are far higher than the time and resources needed to traditionally make physical clothing.

This study designed a questionnaire for the two points of " The impact of using virtual
clothing displays to promote clothing" and "understanding where virtual clothing needs to be
improved ", and produces virtual clothing display videos and distributes them to audio-visual
platforms for public viewing. Viewers are watching movies. Fill in the question paper after the
film, and finally analyze the results of the questionnaire to understand the impact of 3D virtual
display on the promotion of clothing brands. Summarizing the analysis results, under the lack of
understanding of virtual clothing, it is necessary to let the public understand the concept of virtual
clothing through long-term contact in order to attract consumers through virtual clothing; If you
want to develop the virtual clothing market in the future, you need to give the highest priority to
the rendering of "clothing fidelity" and "clothing materials”, so you need to study these two points

to improve the quality of the presentation effect.

Keywords: 3D virtual display, virtual fashion, apparel promotion
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