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Commodities with Taiwan Cultural Images -
Taking the cultural and creative products in
Hayashi Department Store as an example

Chen Chi-Hsiung

Professor. Department of Creative Product Design, Asia University

Tseng Yeh-Hung*

Ph. D. Student, Department of Digital Media Design, Asia University/Lecturer in Department of Visual
Communication Design, Chienkuo Technology University

Abstract

The cultural and creative products of Taiwan’s design companies can be seen everywhere in
our daily lives, and the local cultural characteristics are the origin of this design idea. Aiming at
exploring the creation and sales of commodities with Taiwan cultural images, this study, with 28
cultural and creative products sold in Hayashi Department Store as samples, conducted a multi-
stage investigation via qualitative interviews and quantitative statistics. Through these methods,
this study discussed the creative thinking of commodities with Taiwan cultural images, consumer
cognition and preferences, the affective dimension in commodities, and the presentation of local
cultural designs. This study found that everything in life can become a commercial object, and the
spiritual and institutional expressions can be integrated into commodities and give commodities
meanings. This includes the design dimension, design process and transformation, creative thinking
and classification, and emotional connections, which are a representation of material culture. This
study also found that the brand effects of cultural products do not improve the willingness to buy,
people are more willing to buy products with lower prices, and the preference and willingness to
buy are high for commodities with Taiwan cultural images. This also shows that cultural products

are accepted and recognized by consumers and have emotional values.

Keywords: Cultural and Creative Products, Hayashi Department Store, Image of Taiwan, Taiwanese

Culture
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GBI A R o > BIEVE RSB = 151 ~ fEHVERIBRF S - SRR AR 2 SE -
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2. WG #E

LA Google BI{EZ 77 AT R GEaEET » BFIE A IR E I E = I 498 AR P A Gt R 62+ B
Z (BT Ry H 848 (independent variable) » DUEIPAZRE H (F fy B ALERL - il DI B o 88552 77 =X
SRENEFF R (ordinal scale) B EEZ - H 1. IEH A E#L -~ 2. Xﬁ%é‘k 30 4 EE 5. R
e BhEEHEE - HA 1L —EAEHE 2. AFEH 3. HHE 4 FH 5. —EHH - (FRAIE
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G VE TS AT ERAE N7 > SRR AT 2 SR AH B R 4 B SR A 2 TR o NVivo i & 2
NUD*IST (Non-numerical Unstructured Data Indexing, Searching and Theorizing) » 768 PEEF 72 Bk 43
*ﬁ%’ﬂﬁ’gi%‘ﬁ%ﬂi #HH 1 NVivo £ S figfE B2 TR b2 s E R ~ = - PPl
B2 o R A ZE# NVivo Elb Mol ig— B 4mIE (BX) ~ Z4mis (BRI ~ =—4dmils (%
D) FAMEATRE o AT SCRIRE A S R A B B T Ry (—RERIEHIIK) - Bk
&l 5 W7 M2 23 T Glaser Bl Strauss 28 K 55 — P BE 537 72 RS 70 3% ik BAL 5 Jee s Bl i
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s BB 2 BB L (1 5 Ry S

2. ¢ 4 H Google TI/EF B 3 JRUY 58 & 2~ Facebook ~ LINE FE4H Bilyf f7 /) = 45 % 77 sUAETT
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4.1 ZinH FAE R W

OB RHER A - DRI 3 Fs BAE 47 A 2ot 63 N > VEEERI Ay 57.3% » $AT 9T LB
HHSE(H o 85 35 BRLAN 25 A » 36 BRLA B B 85 At 77.3% = & ELfl o A\ & H o] 2l 4855 3
B NA 65 A5 59.1% » 3 B 5 BiYA 22 A b 20.0% ¢ 5 BLL YA 23 Ah 20.9% 1175 3

Fir

%3 ZMEREATIRE

TR R B R R Bt |BATSEE| KT [ERidss
Pk 47 427] 20 LA 1 0.9 1 LA 20 18.2
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36-50 41 37.3 3-5 22 20.0

ST LLE 44 40.0 5 ELLE 23 20.9
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4.2 BRI 53

AL A EHE & 2 2IFEE ~ ZOST2E  ATRERIERARE - sB0H & & B m el AR
AR - HEMATTEAE R A A A2 T (2017 - Z55%Y ) - 2R i FARI L2 52 Sat it sEai &
BRI FR I R 2 5 JHFEA = s H—RERNEN 28 LR EERe S - FiviiR
AR R - HLE R RER 2 ke - B UM B BRI AL - R
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o B0t S AR i R R R A S TR S I - OB B e ARR E S Aa > DARRS RO DHRERYET EE
{E R RRIN 227 - RS BEVERY o MRS RS 8 MR T e S TH R EER E IR EE R 2% (BH
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{RARNEAE [ RS S E R ARSI (S - Rt FE IR AR RS (AL ~ PER)
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TEA G R ORI RS - o] IS B EERAI&S R o BFFERI(EEE70HT (trust level analysis) Cronbach” s 9< a
@R EEE  (FEAEE o BEER08LLE ST REREAGEE ¢ Cronbach” s o {HllE @ #
TP 2 [EA A iy — 80 (HAHER - FE5RDE - ST - 2018) » MASHHSEAT S 2 REHEA st
GEIRHL Cronbach” s o 7 0.936 - HILT] RAAEGEH R E B A TN & (EE o

4.3 EhT L B R T

ATESALHIEN A E ZERK ~ DHAE ~ (BRI ~ ks CRETE - 2014) o R aniy B B B B SR 2L
FEH MR R AR 6] > S2RREL DN RERI (] > A (A A R BV A & o AWPFEEE 58—
st E A ) 22 By (] G B R R B ~ D ey EL M R R B8 132 - DR S A E 8 () - e
BB (B ) ARMUEESE - S P AR i (EURS 1 o i B R 2 (REE AT - SRR BT
JCULE R BB N R 2k 4 K5 -

L. fE SRR 1 L R R (R AT T 2 PE P DU R 2 4. R 8B A PR - 2B IRF
Fs 10. FEHHELEE O HERZES, - 1. BOBREE DI~ 14 BRIESR T ~ 5. B EHR - o iR/ R EMER
18. PRE BTSRRI K ~ 11, A 8 ~ 12, JiiEsR ~ 7. K/ DR E -

2. SR L B B R B eI E S AR A - (H —F 58 B A R KRB (4 © fEIL
LIE ke b2 ABERE A EHE KPR hy - 5. [BE% ~ 7. KB/ MBEE ~ 9. hiliE
RFTEFLA - RIS SRR 2 AR EZ B EAN O A E AR -

3. MERSZRE A S WIS B R o 528 - (KEREAT 6 £ 2 i it 16 S B0 52 AL B TR
A 10 BHEA A - inalke DU S EIBURE - (RS e B EAT 10 2P aust(s A 7 M@ - Rt
S ESETHESERBUR - HEE B e R BRI Y R E E ORI A -

4. A A rh o BAVE R R Y R 55 10 THRE SN B EE 1 HERASE, - (EJRER A SR EE T SRR
19 i1 » SRBRGE RS JEH A Z AV E — P - (HAE S gy RS 8 - Bl BRI e
% 2 3t 63 i - fEFHE T 2 BIRARI AR L2

Commodities with Taiwan Cultural Images -
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TOZ=| Praxes | B{EEREHE | B HEW

5. /DI R IER 2 3. NERHFERME ~ 2. BB E R - DUERSARE 8 BB i iy Al — (i -
B AL (S e S R R B R B B o 1T e A R RO N TR E Y e oy 21 MR R 88 ) ~ 220 K
HEEZIEE S 19 M EEE LOGO K -

% 4 EUFEBUAR S gt

EEAEE B JEFEE | FEUhNET o —Egy | g8/)it
1. BB b1 $25 1 42 13|  55=50% 53 10| 63=57%
2. 28 EE $1680 3 34 6| 40=36% 5 0 5=5%
3. RifFEERE $990 1 38 7| 45=41% 3 0 3=3%
4. HETEEH $69 1 44 12| 56=51% 56 13|  69=63%
5. 55K R 1 $198 0 51 16|  67=61% 32 4] 36=33%
6. P/ VR EAE S $300 1 50 7| 57=52% 43 3| 46=42%
7. KEGE/ D EE $399 2 44 16 60=55% 23 3| 26=24%
8. IE LR =M $230 10 52 0| 52=47% 24 1| 25=23%
9. BIERTF LEELA $550 11 56 o 56=51% 23 1| 24=22%
10. FEHHELES I Haiss $100 19 56 0 56=51% 49 14|  63=57%
11. 2EAEHEE $350 10 57 0| 57=52% 31 6| 37=34%
12. fliIELS $150 11 45 0| 45=41% 38 6| 44=40%
13. /gt ke $780 16 41 1| 42=38% 21 1| 22=20%
14. B35 T3 $120 9 53 0| 53=48% 43 5| 48=44%
15. {E3EMiZEEH $300 10 50 0] 50=45% 15 2| 17=15%
16. E & T L1 260 9 28 o 28=25% 9 3 12=11%
17. MR &9 sE $190 8 32 1| 33=30% 21 2| 23=30%
18. MR B5HERA K $70 8 57 0| 57=52% 38 3| 41=37%
19. k& 24 LOGO 7 $751 5 28 o 28=25% 7 1 8=7%
20. {ERFRZ M $380 12 51 o 51=46% 24 4 28=25%
21. ME EZEEE $360 7 13 0| 13=12% 6 2 8=7%
22. M E1RANEE L $580 4 17 1| 18=16% 8 0 8=7%
23, fERIHEL $420 12 36 0| 36=33% 13 2| 15=14%
24 ME B @SR $120 8 26 o] 26=24% 18 o] 18=16%
25. 4L R B4 $450 13 53 0| 53=48% 24 3| 27=25%
26. LSRRI $120 12 46 o 46=42% 40 9| 49=45%
27. ME B EAFERLA $404 10 33 0| 33=30% 17 1| 18=16%
28. FITEHEHM A $180 9 45 1| 46=42% 26 5| 31=28%
P 5 P BUN E E R R
HEF 1 2 3 4 5 6 7 8 9 10

HEREEHE 5. 7. 6. 11. 18. 4. 9. 10. 1. 14.
WE B 4. 10. 1. 26. 14. 6. 12. 18. 11. 5.
ERSHES | Rk 1. 4. 18. 10. 14. 24. 26. 12. 28. 17.
ERSHES | % $25 $69 $70 $100 $120| $120 $120 $150 $180|  $190

Wi 4 - LIS BRI HIEE BT - E0E 5. S S8 AE 67 i1 BERS

HHIHEA 36 {i > HIRAATRERAE $198 SN ZREEL - K — MR R B RS 10 L% 50 2
[l > ATLUERCE B A S BRI — - 55 7. KGR/ N\ERERIER 2 $399 7T > thiA—f%
& EAMEAILE 25 JT2 250 Jr2fH - EEYA 60 i - BUEWME YA 26 i - 9. fiERF T
HHEILA $550 T - FEHVA 56 (i - BUEREERYA 24 (i o 007 B2l = THR G H R RS S = R
BB BB N - TR (80 BHESETR (BE) - SEEVR R IR AELEEE -
TESEREE R R B MER R EAT f o RRPESRERMERYRSRARE o] URAZ ELMEM - theTAE S R i — T
[ o (BAEEF S el A - SRR AT =% 4. HET SR $69 SUBEIE LLA 63% » 1. 3¢
BREE/b - $25 STBENE LLB 57% - 10. ML EE (3 Huted ik $100 TTREIGE LB 57% o LIS #K
TEEHEATHERA B JE /s 5. SR B H5 8198 FHILLA 61% » HIE 7. KIGE/ NG E $399 E#ELAI
55% » 55 =K ELEIAHIEIE 2 6. Fete/ N 21 & $300 EEIELE] 52% - 11. 28 4h = 8 $350 &
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BIEEB 52% - DUk 18. FRET E58IERRK $70 EHILLBY 52% - S8AG T = 2 H#ry rs on 6 R B R
(R LA —BEHRF L - 1T B I v (3 R M 7 M 0 i 1 R0 R EC LS B TR = A e
B o

4.4 Wi SEE TR BT

SALEIRERR T =R && TYE L ~ BIEESHE ~ SR ZE =80 - 0 LR
77 VRS OGS Bt b P S RS nT ROt s M SR BRER M7 sfb S AR~ B
T R S AR B IR B B > thn] DURHE T S L ~ NRAETERIRIRFETNEBL o 5 al R F5i ffHY
SALERSRF 8~ TE R B R S O LA 3t 5 =B (FRECEE - 2014) - SCEREmBlE
175 SALEEE R 2B - AHBHHY RGP R 9 S e VAT n] LU i dm LR BB - I o] 1SS pfi L
i1 FEE i T ) P B B RE R AAE B e R T R A YR R

% 6 LSBT R gt

N IME EAME SEHE R
1. BBy b1y 2 e 5 110 1.00 5.00 3.5182 .92599
2. EEBERNEEHIS 110 1.00 5.00 3.4364 .97234
3. N7 RE N eI 5 110 1.00 5.00 3.4636 .96429
4. ARPEENZEHIS 110 2.00 5.00 3.8364 74842
5. S N BRI 2SI 5 110 2.00 5.00 4.1182 71333
6. I/ EEE a2 8% 110 1.00 5.00 3.1364 .93335
7. KEGE o B2 BEI % 110 1.00 5.00 3.7182 96861
8. S {ER B 28 % 110 1.00 5.00 3.2182 93241
9. ST T HEELANZBHIR 110 2.00 5.00 4.0364 74103
10. FEHM LI [ HE SR 22 81 52 110 2.00 5.00 4.1091 .75838
11, 2EM RS8R 110 1.00 5.00 3.8000 .87577
12. HTELSHy 815 110 2.00 5.00 4.2545 77147
13, /NHEE ) R 4H ) 22 B EN 52 110 1.00 5.00 3.8455 .87981
14. B 1ESE TR EEEI% 110 1.00 5.00 3.4818 96481
15, (EME R EEHIZR 110 1.00 5.00 3.6273 .85520
16. MEET LRI EEE S 110 1.00 5.00 3.0545 .94662
17. M ST s 28 E1 5 110 1.00 5.00 2.9000 1.04002
18. MR B HERKI 2 EEN S 110 2.00 5.00 4.0091 77217
19. ME 528 LOGO Zny=58E1% 110 1.00 5.00 3.0727 .99272
20. {ERGRE 2R AT 22 52 110 1.00 5.00 3.4000 .89031
21. ME EZsEEN S 110 1.00 5.00 2.8364 .92397
22, M E1RANE &SI 2BHI5R 110 1.00 5.00 3.0000 .89852
23. SRR E IS 110 1.00 5.00 2.8091 1.00909
24 ME B BEREEHS 110 1.00 5.00 2.7636 .96667
25. LIRS 2 EEI S 110 1.00 5.00 3.7818 .90241
26. W5 HE TR 2B 5 110 1.00 5.00 3.7909 .87886
27 WE GIB A F R AR R EEE G 110 1.00 5.00 3.2636 .97376
28. FRTEHEHM A 2 EN 5 110 1.00 5.00 3.3818 .92847
FHR N (listwise) 110

HH A FE P A s 25 pe i 4 T 45 SR e DR 022 6 - fE B pe i 2B 28 B % oh il ik e LU R
R 12, FIESSHFEE 4.2545 Kyl o MERIT S 5. 5505 R I H5{E 4.1182 ~ Fi1 10. SR A BiLEE
RS 4.1091 ~ 9. JENF T EFILA 4.0364 ~ 18. PR EHHERIUK 4.0091 ~ HEIE 13/
TEYIPE4H 3.8455 ~ 4. [ PEE4] 3.8364 ~ FlI 11. 2840 s B4 & 3.8000 o
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L. i 2B EEE R T RRAGRIE 24. M 28 HH LT EE 2.7636 - U2 23. #
ISR 2.8091 ~ Fll 21 MR R Z L 2.8304 ~ BAR T B AT BHAEIST 2.9000  JL&5REUR 7=
FR s i [A] i = B A2 B R R LGS - BT LA B At BB 0 Bl R - Dl 1 2 S i i
VRSB E RIS  [FRE R AR E AR EZE SRR AR - 5 2 th & e 25
0P SE Fee-Junt ol PRI

2. BEAE IR RANY SR St 17. AR T BT ST - R0 23, SRS RIS s T THR b > BURZ
H IS A 2B R E S 2BREE - IR KK i 28 M EREL -
TR B BT AR Ry — B i 5. S8R E% ~ 4. HIE TR ~ 9. HAIER T T HEELA -~ 10. BB
RS I Hufass ~ 18. MRE BSHERUK ~ 12, ISR MIHR G - BEAEETE 0.77 Z#EEM -

3. Wi EEER AR LR Tt 2EARE - R R A RE N R 2HER
BIER w0 o 1 5 A $HAREST o i e iRy - — PR il 2 B IR 52 - JRRIIA B
REFERELE LT - N ZEERIEER LR — B o (ELUF i 5 6 8 iR 22 8
HAER 7. KB/ NEEE 9. iR T TERLA - 12. JiiER - 16. WE BT ~ 23. S
RIS ~ 27 M BB EaC A BB SR RS TR o > 0 ) SRR B A 2 AN R R A
Tl » RTER FREEL Ry 2 R AR TR Y JEE S SO L B AR B (K » A AN (R HE (Ol A [l T e - s ) By
 dnis A PR F BB B L -

4. (EGTET SR B A E b thERTE A 4. HE TSR - 10. FEIRELEE O Hulel - 15. (FREE
R~ 18 MR ERFHERIUK ~ 23, USRI RN - HERM MY RZRTERAE -

5. FESEFBUI T AR IR E o7 BEEKIENT BT R D BUR P 12, BIESR ~ 5. S8R5 RZHR ~ 10. EESRELEE
e ~ 9. inIE R T THELA ~ 18 MEEHERUK - HimfrEre T HNEHRENZ28ERA
WERRZ MG - BLAEARRFEANYRERMBFAE 2 G RAETEE S EBIIY)mIE
SAEH LT AE HI AR RS BEATFAM L B AR H O R A B 2 L[R2 M B

WE AT - DL R i S R R AR R R Y e s v - e () 2B () -
B O (Phn) - IERT TEELA (UR) - MEEBEERUK (Rf) /R
EEdE UER) - gEPEL () - 28 RREa (B - mEosierss (EikE)
SLEEEE et (FESR) - HULIHE SRS - AR R AR e i P B TR R LR AE 5 | S 7Y
EEERRERRAZ - R E g e AR S SRR A Z2EERIEGT - B ER
HYZE AT T R IR - TR EIE TR - BRI R 28R LLER AN - Mdtat
O BOBHER AR B R A TEEE - TS - ARSI AR o FIEEEIR AR SR
HAZEERIHEARER > SRR TElSF) 2REHA - RS EEFeZ2BHEY) -
IR ERIRE o 1 SR SR AR AR B AR - e AR M SRR R R B B A Y =
TLAMEESS o A R E RAZ RO EE R A B UK B AR - MBI NN EEEIRIEE
Kk TEF%
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4.5 SCAIRE iR R i

[i#] 1 Nvivo it 2B ARAEIIS B 73 2 3 ARFoEHEEL

FE S o S B ST BT B E ] - RS BT S A B A S Y R A AL
P Ea e HH RRA EIAY 87 18 o e 1 F Sh S R B E 1T AaB I B iR & B A E S
KL E VEEKHE Nvivo BTSN B IR IRHY /0T > 2 BRI SRS 7B pal BT - K
AR JE RS > IR IR BORE S ERIHERS ~ HO7 BURRIH T AESE ~ ERE(E ~ S Ersnatatay
HHELINAE ~ BRAETE - U e F5 R BUR 88 & B F 3 PRal T 10 - SRS Ry i 3 L il (2 & Sl
B R Rt HAY ~ R AR (RS TERER - MISCAIZESE © SCRIE SR S bRy S T R
e AR o MEHE e R RS R BB Y atat ~ HEATE G ~ R ny 28 - HHTEMIE
TR - HINVEBERE T - Z8#E B EBURI R E FE 28/ NZIE R - alARZ IR
S RRE R EL - thRLE - 'R S e R MR e N 2 R E A mIE - R &Y 5 A
{2 7B IR - R R B AS R AR 12 A HECAR o T DA Aty A9 i B0 2 25 Fe T Y B o v
BB L R R MR E L RER - ®R - HA - ZXUE - BE2FG LR TAE
e BBERI AR 2080 S LY E A RIS - SRl i 3t T R R I 7 2 E S HE AR -

4.6 AL Rg i H IR Bl AL

— A E AR R 5 L B BIREERGAG - MM S R E AR - BE AR
SRR IRHE o SAEH B AW E S EhRIbaLG - JH BB R R b - MR R ot T M —
BT M) EREE R ERER o HEENRATEE N B AT MEYRRERI TR (5R
i > 2013) - thEl R EE —BSER i B/ H B E - BRI R B S BRI a | 8L -
25 i o AE A sz M [ ) 2 TR 48 R RO ML [R] A JEE SR B AR B ST AL RIS Ty - RIS ] REJHUEE OB 85 & O B
(Chang & Hui, 2018) » fEakat B LR EP B A i 3at T8 09 TR DIDRGT &R - ket B
seatim s —EFATRIE X (DSBS R (RE -~ £E) - Q BERX - O) AR (H1HE -
2002) o O] fiEfeEEE E I JURRREEGETBIEE TR0 S - RS g R dem B ek ha 5 &
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FO R i T FED R - 55 = (58 P o 2 B 5 5 ) DR 5 5 A o P S SR ) 25 R ) © DA = g R 2R
MR SCRI P B R R AR - A& & SCRREL 2R SRS ATS - BLIILA RS b 88 M B RS R 4 s
U HIAZR 7 i st Bl S 4 - B35 8 SEEH M IR JHBL A 24k% - e SO B R dn Bk T RS
it 2 s o

>

2 br T RS 5 B

AL dn kAR e S B L 78 o v i HH RO AT - R BN R A AR AR T B O SR B 5
Je& - AANAGRETTEFP VTR BUATRRY 51 8 - @A SO L e i fileam B A Bl & » A0S AR REE =
et TR ZR s n] SR IERV AR A T B H S e i - B e S TR AR S
H AR R o dE Rt aaiR Nl R H B A i tH 5% - [RIIR 7175 5 R P & F oK B TS5 0 AT
AT S Ao ) 175 JR AT B T B AR R N 5 o BB R RR kst AT AT R SR » 1T SCRIRS S R AT SR RIS
HISTA > A RAR B AR TG R BR e Al - k@ SO LR iy IsEs - 2 i) RPR FORE S = IRG - -
FoSRMR 8 BT 6] DASL 7 2 BLBERE > LU B 28 THR e 17 e GRES - dRilsbizle Ll
SIETR R IEA - FUEF DHAEMUE M08 - HE MM st st o] SR BIHT A B T 1T 0 4 - 2R3
AR BUE UL B RN 7 -

%7 EME R AN R

EEERNAE ERERTE
TR ERBLE R B 13~14~25~27~28
A2V FH B A L BT (R 3-4-5-7-9-10~16~12~15~24~25~28
g ) P PR B E A 1~8-11-20-22-26
ST LAl R 2-3-6~8~11-13~16~17~19~21-23

EFE T BN E R B A S (F5% 16 ~ 17~ 18 ~ 19~ 21~ 22~ 24~ 27) = BR [ 4Rk 18. K
HEHHRK AN - HERm miEE S AR o BULsE ik e & BA A R A
BB Gk 2SN G - A A R A2 - PEIAARRR Y 2 B E R E S R -
ARES | N SMNED L M E B - E R EER A GEE S - SREE BRI SUER B - BEHHRR
SRS R SCAL G 2R RS o i 5 B > BRI S i L & SRR EE R st Br T ThAE - R 2
5171 — TR E#E ( Wang 2013) » 4l FLLE A ZEERMHEGTEH 0T AR I LEERE 144 (logico-
linguistic analysis)( KR > 2019) AELUCA RRBH G on R E BLEE TP A - PRILEETHER AT 15 r i lE

SHHSLA IS FAE 8 o
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M2 8 fin B R REEE AT 128 - Horp— IR bh o] BE AR B £ TR R - SativE
FEAEHY 5% BUR AR TS b o i BRI ORI SL SRR B - I areat TP AR R @ 5 AR - R AEH
AT R S AR LIRSS AT R R O - e R LR A SRR B A Y - BRI D REAR ARy
HTAY R GG - DT HRE AR T R B A0S A ~ (A T8 Bl R SR SR 2O T o

%% 8 p P S RGER TSI (R ARSR)

AEE G AR | TR [l | SR | SREC | P | i [BIEWEE) AP | EHME  [DhAEEHR
2. 1. 3. 2. 13. 5. L. 1. 3. 3. 3. 3.
9. 5. 9. 11. 25. 13. 4. 3. 4. 4. 5 4
10. 7. 12. 13. 10. 4. 5. 5. 7. 5
12. 18. 25. 26. 12. 7. 9. 7. 9. 7.
15. 18. 18 13. 9. 10. 9.
25. 26. 10. 13. 10.
13. 15. 15.
15. 25 25.
25.

At I P L B M ) Rt A MR e B SR A R BF TR - DAGEETH R FEE M & - Sl dr e B
SRR T AR T AT - ELE R B 2 75 U T o TR PR » &S Sttt TR (2 i o
HIBE B R L L RBDLE - sE N & iRERFIAC 2 - a8 R E B g R IR R
AE - (HEZEE RIS 2B BAIEER - Qe HZ B AEE T2EESR ) FRB=R
BECK > EREE o ol i 25 (OB - R R B R - SRR A AR MR BT H
Y B FREEAN - A B SR B 2 BRI o ARSI B 28 LB R s EAE
%00 i - e ORI S BT B S BRAE ~ &R - A MR EIBEAT T 1A E
28 RIS A TG T R T - BUH B R R A R 2 B i B YRR & - BEHE
S B ERAY L BRI AR o PR S b e 2 M B eam e B 4 T 3R

L 2B TR 2B Kt BAE R RS 17 R B2 ARt UL B AR B R ks o

AEA SE b MR 22 - &8 R EIR AI1E A BRI AL Y e o - T RTHY R R

&R Ry —FE SCLR A B o Ja RIS FE ME R AT 0 8« Sl SR B RE SRS e 518~ AE L

BHLFE A ~ e PR B S B AR~ BT LA S o B 17 K A B BRI AR B B R ~ SR

B~ Boa ~ @5 EY) - BE - B8 EHEE - SRR R B E S - BN REE B 2R
A T2 R T P2 i B R 22 5 (A%

2. i FE S B SRR S B BB R PR R - BE TP AR - SRR (e - BOBRE)
T WIEELER - S B NEFERE - MEEEHUK - 28m 28l e - e -
RIGE/NEEE o S8 EE R BB R &« BB EHE - KBE/NGEE - ERTLESE
SCA o T B R U (KR 2« NEEHFEEE S E 5 - 2 BRbsUR ARSI M - A
WEEHR - MEEZRY - MEREZIEES - MEEE R LOGO 1 s B NIEH-~E#HY
FESMELEE I HERA S, /AT - SLEER A BT o MIFE SR ELEE O HEMLEIR 2 \ TR R A E i
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AR NEE B 1A = TAEs SRR iR dh 2 Fh - BERE SR M 8 & T B R = Y
B SCAITH F SR (A e (A eSS R SR AR 1 AERf e 28 1 (RS K F e i E R
HIR SRR - A S S IR E T fy - fEFET P SEBIME B A AR (S5k 16 ~ 17

18~ 19~ 21 ~ 22 ~ 24~ 27) » BR 1 4w5% 18. MRETESHERIUK 2 Hh - H i o il 2 R B Ry K - 4
SCRIE RIS - BT 7 RSN e B R - 1 R o ) A T B R R R
I AHRH A - Bl Z80E A5 & B RIERIE AT - (B SRR S s il B R AR I %
HINEAYREEE SRR - et 2B E AR S ORI B R R -

3. aat e 3 B AR RO TR GE SCAL BTN ZE SER SR s 0 - b7 BURF S SO LRI 2 SR Y
BTSSRy - AR 2 e S EIE B RS S - tDAERI B A S RER E R IR - E2ELL
A DRI ERIAIATHT - 200 - B B A NS T R LRI SCRIRE & - RS SRR ERE AT
B — (BRI G LG - a8 ARG IR IR L G BRI A RS - 2R — R L e A4
[ B A TEERA o Ja thR s st & kam AT ~ Rl eSS B A B RE RS dm BE: »  em HE Y
BB a2 240 - HFT SRR S E R VMR T RBECS BRI ey - M B 28U B ER
R 2R R B S5 R - FEME R S SRR LR e B H R - RS LB AT I A (ER 1B K
AR ERSE » TR S ERYZRE B AR - R b — B bz A= 88 » fam st
SRR - &TE T AL i B RN & & UL EIRY - #R0@ — RS o 175 JE 5 T I P {5
{8 -
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2% 0

1. Dominic Strinati % - 2005 » R TE%F# - w0 {LlE - 646« EAsdt -

2. FEREA - (1995) - [mIREVY - AEAR BT S EM I 55 Taka RIS /7 1 BB - BB (57) > 59-72

3. EMREE - OREREE - (2011) - SCAIRGRAIREMEET L - BB - 16(4).

4. HHE - B - BT - 2018) AR EHENE  BEHE AR - A% LR 20k - B ER2E R 2 E S ]
TRPLRRIE R - OB RHERTISE (15) - 43-45 -

5. JTHESE - (2019) - {EMKE FERVIRESIBDCBUM BT RS - B EERNAT SR AT EE SR AR R 2 B RS -

6. VLIEKS - [BHSE - (2002) - I SRE A SO LB SLE TR o STERERL - (38) 38-69 o

7. MKSCEE - (2018) - S RAMKE BRI ET R Bt 7y R B % - BT SR A B M B B R R 2 B AR S -

8. GAWE - JRE:E - (2011) » SPSS BAGERHIEM 04 - L« fuFd

9. B - (2018) - R EANTEEEHER I - MR A ATERE A AR AR 2 B 5T -

10, JHERIG - (2019) - BEEREERITHY ~ RIEEHEPUNEE 29T - DLER TR E B A0 - B ERHORBR IR 2 B3 S -

1L kAR - (2019) » AL AR FREL R ARG R — DRI [ e ] 2 ARt - FEY)EHER =R ) » 33.4: 63-85

12, {RECE - (2014) » UL a2 i - EDEEMI R ER AR A st I e R T R 2 3 ST

13, [BULH - 2015) - EADHEBEMGEET Qe B 2 HEE 1T HEE - B PR E R A FERT R Ak 2
B AERSC ©

14, Bfitafe » FES - 2017) - SUERFIEME A SRR 2 i 5T - LA e S el & s i - BSaiifseiisl - 13)
51-80.

15, HHEE » (2016) - He SRS WA RUEEE 2 BRITE - DI & R - BRI RIS SR B R R R
ZHE RS

16, MRS + (2017)  {EHSTILAIRE A AL TS & POSN DA (U0 — LR (L ) - 2 A2 - BRETECA 0 - 178
PR A BV TR 2 R RIUR AR 2 B - 3

17. TEEHT > (2018) » AREIVERIDE T & 2 PR VERE R AT Ryl io) LS SR BT B 09T - BHTSLACR B RIERH] - (7)2 - 83 -
100 »

18. 5y > (2013) » JHELELE Bl [ AGRRE IR - ol R R T B Oy SR H R 2 B 5 L o

19. JEYHE » Fredric Jameson {F » F/NEE# - 2001 - HRE B - A4E - &L -

20. ETF(E - (2014) - {LESCAL - B3R K -
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1013.

28, HEAIE - (2016)  LAEERIAKE B SCAIRG SRS S TR WU EIIE - F RO BB P A B P A R R 2 TE
i

29. KA ¢ (2019) » heeps://calvariasite.wordpress.com/2019/08/03/ 22 Ky« sEFL TS 7574 ©
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Inspirations from the Classics:

A Study on the Cultural Meaning and Artistic
Achievement of Chang Dai-chien’s Panorama of
Mount Lu

Ting-Ching Lu

Professor, Department of Fashion Design, Shih Chien University

Abstract

The handscroll of Panorama of Mount Lu, kept in the National Palace Museum in Taipei,
is the largest work that Chang Dai-chien completed over his career. Taking a period of nineteen
months, the painting represents the culmination of Chang’s lifetime with novel structure and
changeable brush and ink; by integrating the freechand brush style with splashed ink and colors, the
work is full of vitality and artistic appeal, and creates a vibrational effect as well. In 1983, Panorama
of Mount Lu made its debut at the National Museum of History, considered to be a classic in

Chinese art history of shan shui.

Although Chang Dai-chien is famed as one of the “Three Masters Crossing the Sea’, after 1949,
he wandered around the world for over two decades, and it was not until his later years that Chang
settled in Waishuangxi, Taipei. Throughout his art career, Chang was consistently seeking to find
novelty and change — copying ancient masterpieces since his adolescence, traveling to Dunhuang to
study and copy the Buddhist wall paintings of the Northern dynasties, Tang and Song in his middle
ages — during the period abroad, Chang explored the Western art, and afterwards developed the
splashed ink and colors in the 1960s due to his deteriorating eyesight, which opened a new chapter
for shan shui; even after moving into the Adobe of Illusions (now the Chang Dai-ch’ien Residence)

in Taipei in 1978, Chang still kept improving and finally, completed Panorama of Mount Lu.

The result of this study can be summarized into three dimensions: Panorama of Mount Lu is
a skilful masterpiece of Chang Dai-chien with great momentums; it is such an innovative work that
created a new horizon of Chang’s splashed ink and colors, and simultaneously, converged sacred
mountains from all over the world under the pretext of ‘Mount Lu’, which led to another peak of

the embodiment of inner realms in Chinese shan shui.

Keywords: Chang Dai-chien, Panorama of Mount Lu, splashed ink, splashed colors
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Abstract

From its initial orientation as a trade fair, Creative Expo Taiwan (CET) has pivoted to
combining industry and cultural thinking through topic-based curation to improve Taiwan’s
cultural and creative industries and showcase its cultural identity. Using field observations and
document analysis, this study examined the development of CET from 2010 to 2021 with the focus
on the variations in CET’s curatorial practices and exhibited products. By exploring the diverse
interplay between the exhibits and their sites, the results raised and expounded the issues of the
symbolization, performance and cultivation of culture. These findings are relevant to design and

curatorial practice in providing the grounds for a deeper understanding of its cultural implications.
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RAERA AR R M TE - WA LB SHEARTRE (symbolization) - i A% & i
iGN ROHHER 2 51 o ¥ 2 2012 GBS 2N E LI RAEES - AILL T
o~ TIFEE SR - oma A R T A RIS AR ) (BRES - 2012) - TIREME G 18§
o S BEATERG R A - RS YRR (intendonality) o EJE >
RIS R B a2 SRR S BATUR B IR - B A A - Qe AL ER
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K RIRMEM 2 B EE S 72 1 » ZEZIAT 309% LRI - Fodh » XOF 17 R BT 411 2016
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F B SR B EA B PA R 4R - R e Bk rh B AL M7 PRI R EE0) - 17
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2% 3 1 2010-2021 SRS b FEHEBE A N

2010 [ 2011 [ 2012 [ 2013 | 2015 | 2016 | 2017 | 2018 | 2019 | 2021 |4& {5 | & 78 g4 % b 2
S 28] 22| 20 20 30 28| 30| 23 21 20| 242 100.0%
W5 B FERREA o
W 6 5 8 3 11 12 12 4 5 6 72 29.8%
BRI o
Sn 1 2 2 0 3 3 1 2 0 3 17 7.0%
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A-04 1EHH 18 7.4%
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A-06 [EZHin 38 15.7%
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B-03 1 16 6.6%

FORACH © AB s
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i > ELGAESR DA BRI & BT bt e - (EREF0YE - P E 5 P MRy
BRI PERTATEE T > A SRS o 5 2 S A Ot % ok oy (o] oy AR IR R R 2 S S
{EALRT S 2 Al - fEHCDDRE ~ MPE LR AR T T - Kol B FmR e ny et 2 i
et B B AR S2 TR i v S P 25 LY TSR bt B4R — s AREE TR 2 22— R R R (2
S SLRIESEA S HREE -
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3. XA IR ETEE) 1 15
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3. 2022 FFEEIRE R 118 |3, SRR R & 5T
4. CRIRS R RS 1355 4. SRR T
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3.
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SRR IR BRI 2 SCRIRS e S SRR i - PR F R AR BRI ~ (R a1 ~ SR
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e e K53 2 HI1 e - THER S1- TR 1A ) D1- TFEAIAE
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4.2.1 Z Rz #53

H2 6 Finay 2 (5 E2KE - BBE e 2 B — R 2 = CRE - AR R EH
BTt AR B 20 ) B AE © BE LR oy SCEBE S g - RS e F el - mb bt g
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REREE - SR R IR AIA T ~ il B T8 — K - SRR e - (ES S
Rl 2 RIE R S — R NE - ol R H— B R o Hrp > SRR SERE
R EELL R - R R B IR e R £ - H R BRI 7 150 T A RO B Rl - IEERIES R
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FHEESAS R LI BRI R - 0 DL R R SRR BB B R P E - BRI CHBR D1 2 5
R A 2021 SO 2 = R 15 R FREE - (R EELLIARYEREAE ~ TEAEH DU 4T 3ahin
FRRERALL I - 2 BRI 2208 A st R B o ZATH » TERIEE L B bA L R AN [T 32
R (EREL R ~ TEHTHIIM - (B Tk - (R85 RIA R R T R e
FE A - R - HORZ AE R B 5T b L 2 B I5 U o R R o E s
Ligelg - ThEs ) 7R R 2 i o

FHERT AL - i RSO E R B S - DISCALJEETE (performance) BRR T84 2 W ASHEE) /)
FLATE IS > 2021 SCidEr 2 SR ERRAHER DAER SR EL S E TR - 5IA T —HEEli<H
WO - Al R LR AN (6] o7 e R T LS AR - Horr o gRORIE BN R,
HffrE w S~ ZEUI T E A AMER - mEMirxR A - WHMEA LB AIE 2 (F
e BLE > e E SO & 2 SR T IIEE 1 — I PR - SR SO b S e o BALER & E %
ALEEZ AT o B TR - LHEH B ACEZRBEELK - BRI HIAME (autonomy) 1I#IE A R
SR~ J1 5 > Alain Badiou(2014) By TS EL) JRREITEECS ~ B ~ BillY] - (ERE
BRI VTR SRR FE © 2810 > 2021 SCEERIR A T IEEIR A 2 59 - s - LT
B A BB R SR - DDA TEDIRES ~ BRSPS RV R - DU 8 B 2 Bty - 2
B E AT A - AR A AR RESE BB o [RIE 2021 SR 158 ~ BETERIRARRIEIL T -
e E A B2B SIS ET & - (EERE R G - DL TRk a—) BIeEZE =X
Jlad - JEHAERE (LR HE T ST R RO [T IRE - ffE OR 22 B (R HY K i 350 B R 22 ] = Al
& ATHUEEIRYEEHL - I = KR EERRIL - (S 2 R SR DIRELURRE 1%
BHI R B LA
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P8 BUREN - 1R K -

ARSI
- BRI MRS B
wm‘“' 19 - AR MENE - MTEEH
|| mnaen 1t - MATHEMSBZAMRE - Ml
- #\gm W R - N -
————

[l 5 : DL Mk 27 0r@iEdn (RIS - 2021 il &l T a8

The Symbolization, Performance and Cultivation of Culture:

The Curatorial Practices and Exhibited Products of CET 2010-2021

53



54

ZOZ= | Praxes | EEERATE®R | B+

4.2.3 BRIl T %R R
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afE AT A RANE o [EINF - fERREAVE) b > REZR A T RAELREE - fAE7R
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ST IR - AR el HI LAns e % 82 230 S (EH eyt - DARIE S i B 2 T RE AR
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B ARG R BB SR X - IR TR — i - SR HEE -

G LRk SR SO B e > BURE N UG - Hopg R - AR A 2 D)
REATIHE OR A BRI » AL > B4 ) R o (E R B R B B G S N B ER i - IR
L~ #ALL ~ FERE =M Rl AL ~ 3eEt ~ B - B /e PR A AR & B a2
T - (EEw A A - BRI SRS > SO L e A B B S e 1A PR 9 - T
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BC & DI Ry ~ DIV ks Rk iE - &S Iie RS R BLORS - Rl RO - 2R
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The Production, Representation and Articulation
of Objects:
Four Exhibited Products at CET

Zheng-Lin Han*

Master Program, Department of Industrial Design, Shih Chien University

Cheng-Neng Kuan

Professor, Department of Industrial Design, Shih Chien University

Abstract

Since the launch of industrial design in Taiwan, product design practices have been driven by
the force of global market and Taiwan’s economic and trade policies, corresponding mostly to the
requirements of local manufacturers. Thus, designers find it both unique and challenging to speak
through their work, which could serve as a concrete expression of their own social context and

everyday life.

Through object-oriented ontology, this study observed and selected the exhibited products
at Creative Expo Taiwan (CET), according to the multiple cultural implications of their creation,
display and discourse. Using document analysis and in-depth interviews, this paper includes four
case studies on Bubble Sofa, Tutu Stool, Plastic Classic, Riyar Light, four products that have been
showcased at CET. The findings were summarized in terms of the production, representation and
articulation of objects, which indicated the way product design has become a voice of culture in
contemporary Taiwan. In addition, this study also presented an outlook and provided insight into

the key design motifs of contemporary Taiwan.

Keywords: Product Design, Contemporary Taiwan, Culture, Object-Oriented Ontology, Case Study
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A Study of Fashion Rental and How It Benefits
Sustainable Brand Management

Chien-Ti Liu

Master Program, Department of Fashion Design, Shih Chien University

Tzu-Hui Tseng*

Assistant Professor, Department of Fashion Design, Shih Chien University

Abstract

Fashion rental is one of the movements of circular and sharing economy. When the clothes
are constantly reused, they have less chances to be thrown away or to sit idle. During the
participation in PRAXES, the researcher realized that if a clothing brand aims to achieve sustainable
management, it is crucial to enhance the value of every piece. The off-season products and samples
in the storage can be the resources that optimize brand value. To understand the factors which
affect consumers’ willingness to use fashion rental, this study achieves general cognition through
qualitative research first, and then develop a quantitative questionnaire survey. The result shows
that consumers’ cogitations, rental service plans, and marketing methods have significant effects
on consumers willingness to use fashion rental. Moreover, fashion rental has significant positive
influence on sustainable brand management. The study also plans a rental business proposal for
PRAXES, developing feasible product management, service plans, pricing, and marketing strategy.
Eventually, the study observes that most consumers in Taiwan are willing to use fashion rental, and
they prefer outfits for special occasions from mid- or high-end designer brands and luxury brands.
Furthermore, fashion rental platforms or brands need to conduct sufficient marketing to reach more
consumers. Fashion rental is feasible in Taiwan, and it is a new business opportunity which can be

developed sustainably.

Keywords: fashion rental, circular fashion, circular economy, sharing economy, sustainable

management, experience economy
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e o HER EATREVERAETHORAE - IR ELEE S BERY) - BRI D&
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Mith » (Pine & Gilmore, 2003) - PRAXES o FEfH B¢ B OBRE Epsinfy THEHL b - @& 28
WRARHIARER ) 5 EARBRRE T - BB LE) - WA B msmy S - B REEYEEE &
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(BB - RFTRERTACE € ~ 1784 AR Bl in s iy (8 %5 - FHERE & 7 TSR] B TRTRAHI -
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SRR WL ~ IR SR MR - RS AR et - IR S0

(1) WY H PRt — A i e

s (2) BEFRMIER] - oTETRRE Y - B SR FREST T —2HRAY
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(3) K SER CRAHRBH RIS : 2018 EHL - Rent the Runway CLASHETH#EHS 410 BRI PRE(ETE 3
E i AN A S AR - G R ECR B  EBRB R - AR AR
WRELEATELERE Trex &1F - BRI 400 HAR RS - BUERLABAM BYEEEERRL o

4. 1TiHE L

(1) IR « 2021 SEEHET B & S 143,000 fif - MigT R & SHHE 5 80% HYEIL - 3%
AE] 94% WY R B 23S - HERAIDE M BT IS ENE1S (Milnes, 2019) - BURLIF
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(2)4P Sl = 417 2 B -

#% 2 Rent the Runway 4P 5l

LSRR - Bl E  TRBY B S o 2 E 1 LLR S AT o

(i (Product)

{i{# (Price)

LR 7 SO e i 0 SR A SR (AR RS - S {LIEEY
SREE - TRl AT S o o ERRAY S A - TR
RTitEE0053 225k -

LATE MRS 52 i tn A H M LA - BRI (T LA 13 2R 24
4R B8 K : P L HIRHATRITR 5% > FH L8 H889
$135 - SIT45ES199 95T » AIFH P FLHEOR SR B4 - 8- 12 - 165 ¢

i (Place)

{245 (Promotion)

AR SR TS - ZO0TF - SRS - M LSRR ETE
ST 2020 FARME TS - HIEE A app i (I i ELI IR
5+ ERiEes an HI o S UPSRIE 22 S T8, - 057117 2 Nordstrom 5 £
o) B R BT A -

fegE 0% - @S L R RUERR S - B 1 sl (e A EEiE
FEA R - hEURIOm S FHECNEE A E ARG R SL LA T 1 47
HEFFATY : SRR - SRR ERARASE RS -

BORACH © AT E

5. /N G BRI Bl FBE T 734

(1) BIRELRET)

a. 3] BEIARES « SR OtE A ST R - EF R ERINERE - SRR BUCKIA -
b. KE & B TATAE « 3 250 B - MERICES - ks L miE

f o

c. 4R EBLER TR - BEZAE ATREEA 7B ARSI - (AR BT T HBE LA - &
TR AR - R AFWIES  — -

d. KBIREHAETT : SBIEHE 1T R - RERBIR - oS A
B~ BRERSE DU T R B LRIIRES - th R Bh & (R LS Rl 1 A T 455
UL - HELTAHBH SR S 1 -

e. RIS EH « PSRBT A YR - WA SeR R gt E B A - AME
PR EE b SRR B I F T B OREE— (1 RS VR B o T T AR o

£ ALEF TN « A0 = 2V R AR A et - et AR P Ry rho DRI > DAL
FENE ~ TEE) B e AR N RGeS T2 - 2SO HA SRR - B SHT
HF e

oA
%/T\ [==]

(2) BERGE R HT AIEEES > L SWOT 43 #7 Rent the Runway » 4152 3 ©

% 3 Rent the Runway SWOT 4347

85 (Strengths) 8 (Weak )
I KEEANEEGR LIRS FEARIA - . TR AR ITAAEE BB - Sk - FRSRR -
R . SRR 2 BN RS At %
3. DHESRIR T SO SRR - R s
ol s s 3. BOUATESH R R s
5. RETERRRAKS » BARSEH -

% (Opportunities) B4 (Threats)

O M P B Ko 2 5 B L B [ 52 2 i

T ——— 1. ﬂﬁ;gﬂl’iﬁgﬁm,ﬁﬁ%m\rm_ o ik B ] 2 A T 5
2 SRR SRITACE RS » 025 I R Pl A - D i+ mek i =k iR
e 2 B SIT L A AT - SR

BORACH © A TEARE
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2.3.2 &)~ : AMAZING CLOUDSET

L. AE]E S

r%“b

2016 4 » AMAZE HgFiRpRL - SeftH & & S H 5 RIS - Ak 68 iR Ky
MR & 22020 5 - AMAZE BiLfis i IR i {1 8 CLOUDSET #E{7 &6 » L TAMAZING
CLOUDSET | lR#5H# & « AMAZING CLOUDSET [ 1 £ (St Se g 121 G 27t -t Blgd
% TR - (RESETHIGHNRYIER -

2. EmELARENE

(1) EEAm BT © 4@ {125 2 10,000 FRHYH & ~ (RIIELRES B0 &~ AR BURC 1 - JEE 0 TR o
P it PR (L DA e R, = s s TRl R b

() MeB57T% « AP ] B L. — AR {2 VIP & B fley )T AT E - —MAmE 1 1F
350 ot - MY 7 K s FHAE 2 £ 580 o o 2 MDA 2 FHI 14 K 5 5578 SO AR [B 25 200 T ©
VIP & Sl H 8 - % (8 HEEH 49 T - IR A ES R — 2 BEEHETH
ZAREIE TR 100 7T - HEH [T 5% HUFHKEIEE:

3. FEmmE

(D) Edm AR - H AT 600 (14955 200 2 SRR 55 22 B g s $2 (1L i
SR o LEERGE T B BEANS MG - N R AR A B - AR e 44
SUBIER I o FREITE THBEE MR - SRARDHER - 24t mBhEER
EAEREFEE - SEEREBE M OET M & - BRI - P et EHEET
Gign] B ERIBER] - RE G NS B R (e , 2021) -

Q) WEE - EH YA TR S NERE - P e g SRR HRER)
AMAZING CLOUDSET ZFtHE5 R - H BRI SRl e Y8R - ran BT - #R4E
AR Gl 2 A

4. AT B EE

(1) &R - AMAZING CLOUDSET Js &8 i REVARER & & - Hars H2IWeES
400,000 JLLA | - HEL R FH4Y 150,000 %48 5 ( F4FEFE , 2021) »
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(2)4P Bl = A% 4 FLH -

% 4 AMAZING CLOUDSET 4P $ifi&

gl (Product) fHifE (Price)

B % 5 10.0005KAT 2 « KISURS S @ 2 IRASTURT P B | S o SEHB— AU (SR VIP @ B - S9LARH SR 2% 520%
PR+ R AT - 7E S o BRI 1 SRS O | AOBTRERRLA ¢ —RLELHEBRS 11R3500 » MR ; HLH2FS80TT »
5007C 525,0007T) ~ whdm et Bl S RO 7.00058 £220,00000) 0585 | 20F L E 2 FEHA148 « (40T EERFH (20 R » S5 (JIEe; - VIP

SECEHF15.00075 5 100,00050 L F) - A HIEH497C - S RECE - e E R E S -
#EE% (Place) {235 (Promotion)

R T B A s LREIRES - ME o RS E R G AL DUBERHBEER TS - WEESHP | AR TS
ERNGTAY ISR - SR TSR B RN oM | B - SLMpUE R E AR S L E T Amazing Life ¥ ju 4 55
i+ SERCHLE - L HERBARYE - SRR - BT RIS NUE A -

= 3 N
5.AMAZING CLOUDSET A &4\ {8l 5 5E 11 /AT

WFZORE IR E - HEEEIFAIERE - BRARE S  HEBIREREE - 5T
Rl - Bl R BT A8 T S RS © 1 & HH 48 S5 B 2 R A IS e s > 4B AR T
SRR & - F eI E 0 © F e SRR - QIR e HEes s
Aets) - SROUHTE ST REDE - WBhEET B SIHE S TORAR S © F & R (R
E RS AR - TS RGBT o sRE R R a2 o RS - H AT AR
I L E R 4 - XA HEIE R Vo i - R EReE ma R Pk IE - &5 ERT
At - &E¥EH AMAZING CLOUDSET 2 SWOT 7387 » #1555 -

2¢ 5 AMAZING CLOUDSET SWOT 43ft
183 (Strengths) 4555 (Weaknesses)

1. SRS« EROAAEL AT « B AR, - e

N

2. fE S WS E RIS - BN S (IS R LR BRI R - Sy STRAl » RIS ot e | T LA T B 7 582
2oyt (1 e BRI EL  REEHT R - TTREREITHI A A -
IR TIIIEE - MRS - ST ISR RS El P -
¢ (Opportunities) B (Threats)
1. HETEURAE (AR AR AR A TR B E2 W | 1. &R O R R AR AR B R & A R s A R

L JCATERLCHUER i MPHFEES -
2. EFIMR RN PR TR SR S5 - eS| R P eI e F AR B L
3. FIF#ANER SRS E - (ERGMED -

PRSI « BT

=~ WH5ES5ik

3.1 pH5ETiik

A 5E R LbFTEas & RALGHIE - BRA S BIRFTE 0T Bl S A R e H Y o R BER
AR EGR - TR H G - DL TR SR R R AL - DUSGHE TG BE TR K © [
GERAEES S - &ERIEH] SPSS &RATHARME T B R R BRI T - RIS SR BIIE ~ FEHE 2 &
F > LLdnfi% PRAXES Jy S RSB B A8 - S e am L gt -
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3.2 W

At gE 2 Zefi e 4 - SINTRE S8 - IREBAE ~ (TISENIESHE R 2 2 - #
PRa IR EETH ERIBUR & 2T K A 2 Was » IR 2 BT AR DHEE B ~ T
B B T = K08 - chy Sy TR SRR - (RSN TR B e -

4 B FEA AT

3.3 g B

At FEde < 2R B VY TE R 7 s v SRR A T

B RE B R K UM B — R - K SR B L HAVEE ~ — - AR B S EF 226l -
oy B B LIS H PO R R M IR SR AR TF (SfidE , 2015) 5 3dh > AR B R &5 &8
HHERVEEE ~ AEEFER - FRAPBHBEE BN REH AR - e R8T RN (Tu,
J.-C., & Hu, C.-L., 2018) 5 [A[Ilt - JHE SIS ~ RELEBAUAE AR EE R - & —THRs R -
Zie et H -

ek HI: DHEEEIS ) B TIREHEER) SBRETE -

AREEFH & SR ILARES » BIEZHRIRY) ~ SR EREHIE - FFEERHOEYEESE
B Ry H B E EGE M (Shrivastava et al., 2021) : JLHHE R — LIS AR A E0HE - EEED
MEFREHE EEE MW - MEfFE2 EHERES - T e EgIRG R mE i HE & Rl HE -
DAt ek H2 -

e H2: TR ¥ TARESHE R SR8E M -

B i 3 M 6 F & B 147 57 2 08 oo SR 05 » (4 19 o 6 (6K 1 08 22 = BB 1 2 il &8 2 Pk ik
(Shrivastava et al., 2021) 5 FHAIFFEZAIT] . » Rent the Runway 1 AMAZING CLOUDSET &4ttt FH
PO ~ S - Q5B B B SR T ) - B EE 2 M B il K R B 22 B 5 DR R
HUr TS B HEE IR EE A P8 Rt fas H3 ¢

e H3: Trgiiay # TIREMHEER) S0E T8 -
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B R B SR K GUERIE ER IR S, - & — b R B AS - TR — MK AR 2 178 -
HBEETEHAHEEE - nTRER RS BUK SE R B S b i L SR B AL - HE i A A K
B FLARIYRCSZ BLEN R - SOH B S A RUR - 0 Y R B R &t th B IR T (Grrazzini
etal,, 2021) - ARSI R © KEEEER W o DL B - SR thREk He -

Bk He: THREHEEH B Tk siaes ) 2B IEm R -

3.4 WA

34.1 WEEHRG

AT R REBOE BEPRCHEE - f 7RIS 2B - DI A -
FREIFFEH R - MG B —(EEsr - 85 1. BRI TR 7R - 388520 E B AR
BB LD s aREs - 2. Base it H1 ~ H2 ~ H3 - iFJUHEEES - IR B TH15
HWHEEETIHEE R 28 R TS E K - 3. et He - S IEHER
FEEAL S R K SRR W e 2 B % S SBIRER B 2 FHUSEAIEE > ARG ACBI T 2= B 53 A B 5L
R LE O AHIRR 5 e MR T 3t

MG —ubiny MEIRAREERY Fif) e R R SR 55 a0 DARE B
AR A2 ~ 17 AU BRI o8 ) B = ER 0 THRSSHE B i K AR B 2 B
PR AR L 2R s A e % (Likert-type scale) ISR EHETIE - SZWERIEEG T 1-5 70
TR o A2 M SR E R E e o SRR NS AR -

3.4.2 MEAR Tk

L R : 7z S E G 2 TR - SR SRR B R R A E R
AR S Bk SR R R - DU A B RLAG YT 16) - AWHFE G 5.~ 6.~ 1138
FER e TAREEIER AEE SRR - D) BB - RS
JFE R R Bt s FIE% 13 8 i TAEEEIEE AREE ] s EEERE
PERE - D) R BERERE - TREEIFREFEE) hEERE R k& R EEE Y
(REER2BE/ 28IE ~ BER B 3206 ~ B 8 BEE 2 P E o LE - REILIS AR R R B ek
FOlElFRSE o

2AZE T AR TEZ AR PRS0 A > DL 1 i S i 9 B £ [K 22 Cronbach'
a {8 - HERREEENEE - A HBUEXRE -

3. AHBRA AT« AHFFERE FARRA A - SHUR B EEE A2 B T A = T A A

AR BRI AHRAYE » LUK RS BRI S ik A s < RHRAME - 1 R83IH
[l 2 B (% - BB 7 et e AL
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3.4.1 Fsni

ACBIFSE 5 6 T 5 52 B 30 (3 TR 4 + RIS ROHEAR 30 1 5 47 SPSS ot ik
HEAEAT (ST T BB RER % B BT (5 % - FREIE R « 026+ ST
Cronbach' @ fE8 K 0.6 5 BARFHE > Cronbach' « {E% 0.900 - B A ¥ H ELAF(S] -

Y BEIpilIEEL

HI1: JHEEE S 3 0.870
H2: RN E 7 0.832
H3: {7 4 0.644
H4: ‘g A FH & 2 plok A e s 5 0.723
FrE &38R 19 0.900

VU ~ BIEFERGREL B

4.1 AR B R

A FE RIS S AGREFEH Facebook ~ Instagram il Line =FHHHFF G 8 » LIRS FHE - I
o WEFE 2 FERZIE - QETHEIWCA QB 250 () - REILEIGEER T « 1 OHEE EEHR
FAHER IR § 2 B E B BRI E R B4 5 3. IR B B BRI Bh (4% 5 4.
Tt CB A S B R 2 B (% 5 5. AR BB UK A2 W < Bl % 5 6. B TE i imat e &
7. MG R R E LR -

411 B R SE A FR R SRR i

HfEE 2 5 1. 258 4. @ a RIS ME B ARSI S 7% ~ BRI - IR A G R
65.20% 157 & KB AR SR B H B X - HL 77.60% (1952 01 Fm i3 & sl AR S R EEARAYS 5
AN > T 92.40% (1952 1 R (5 AR B 6

4.1.2 1% 4 Bl B IR SR SRR Z B R

AEES 5. 8 TR BE B R SRR EEBEE - R 7 - AEEHM DHE
HEG)  —EEE UkEERR) ~ THREEED K TR - SOl TEERE hE
BUERE - SEHIE L) TE SR8 2 74.13% fyim o n]f5t : 2EZMNE R R HEE
BN EHEEEEA &
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T 7 OHEE B HIEH R

REZE
TBER

——
[=ics: A

7.60
17.20
75.20

8.00
14.00
78.00

9.20
21.60
69.20

8.27
17.60
74.13

AWFFEIRLARE S 2. 8 TR SR B85 5. 3 DHEE IS TR - 4
THFREE ) B THREEH SRR ZAHRRRE)
7l By 0.389 ~0.398 ~ 0.324 - [ a=0.01 ZBHE/KAEZ T 2REAMBH - 5 N 2 BE T F 0.000 -
oAl DHEEE ) B TIREHEREE ) 2B EEEMR - HEEE AR IR ER

ek NN

i1 -

% 8 EERTNIE R BE

MRS B

KA BORE

HERRREZE

fif (e RESEE

MK SRR

FZFH A% (Pearson) HHEHME
AEE (R

N

FZHI A% (Pearson) FHEH M
AEE (R

N

FZHi#% (Pearson) fHEH
BEE (HRE)

N

FZ A% (Pearson) AHEHME
EE (R

N

BT 0.01 JEk R () -

Grtr BB BCELAHRE 2 T AR - BREEASF FE R HI
FHEEE 258EERE) KT -

4.1.3 R P B S P 65 RS Z B 1

M= EE

1

250
389%*
0.000
250
.308%*
0.000
250
324%
0.000
250

389**
0.000
250

250
.679**
0.000
250
A45%*
0.000
250

398%*
0.000
250
679%*
0.000
250

250
SO7H*
0.000
250

324%*
0.000
250
A45%*
0.000
250
597H*
0.000
250

250

I ODHEEES) B TR

AT 6. EEEEHF G IR BN AR A B HE AR - B TIRES
~ Papg ) B T(E A fEiRBs) FeE -

M Ak s

MER -~

Mg e ]

FFHIA

QEXRBOTEC T - CIHELL T8 KRR - 29 LR  BE - &K
B ZEHESL . TRERE) 2P E LR 81.83% Rk - oSt « ARSI BBk
KHERBEASLEE - 5 HEHEA LS - B8 & B R BiR
Rt -

% 9 MREs A A A B R -

(R 2 4.40 6.40 3.60 2.40 3.60 4.40 3.20 4.00
e 7.20 25.20 8.40 520 24.40 13.20 15.60 14.17
SRR 88.40 68.40 88.00 92.40 72.00 82.40 81.20 81.83
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DARSIE3E 2.8 TR S 28 o. 8 TR ) HEXTARR /34T 1% » 402 10 B
PAREGRL ~ THRESRARD ~ TR ~ TEEESa) ~ TR B TIRESHEER) <
FHBEA S5 Al £ 0.379 ~0.192 ~0.291 ~0.218 1 0.209 * i @ =0.01 2~ BEE K HE >  ZRAEAHRH -
HF 2 BEE Mk 0.000 ~ 0.002 ~ 0.000 ~ 0.001 B2 0.001 5 T4BEE ) Bl T{E AALIRES) % TR
SRR ZAHRR S BUE A £ 0.155 8 0.144 » A @ =0.05 ZBHE /KA T 2RUEMR - HT
ZREENVE R 0.014 810023 &R B - o] AN TR ) B TR A SR S 80E S IEAHRE -

7 10 JIRB A A B IR R SR 2 AR

il

HhH

ke

[T

(B4

FEI

18 B
e 75

T KzEif (Pearson) 379 192%% 201 218%* 209%= .155% .144%
AERAHE:
WM (8R) 0.000 0.002 0.000 0.001 0.001 0.014 0.023
N 250 250 250 250 250 250 250 250
) Ei % (Pearson) 379 1 AS5wH 625%% _500%* 4675 A51#% 430%%
ABRHTE
W (%) 0.000 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
R (Pearson) L192%* 455%% 1 .502%* 375%* 296%* 45] %% 409%*
AERHE
wiEHE (BR) 0.002 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
i 7 (Pearson) 291%* 625%% .502%% 1 533%* 420%% A3]%% A48%*
FARHE
wEE (ER) 0.000 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
L FZEIRR (Pearson) 218%* .500%* 375 .533%* 1 466%* 413%* A06**
AAREE:
EEE (2R 0.001 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
FrE#F (Pearson) 209%* A6T** 296%* A20%* A66%* 1 521+ A48
AARATE:
st (R 0.001 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
12 i 4% (Pearson) .155% 451%= A451%* 431% 413%* 521 1 4754
AERAME
WIEETE (BRE) 0.014 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250
7 B 7% (Pearson) 144% 432%% A409%* AggH* A06%* A48%* ATSHE 1
AERAME
HWIEHE (BR) 0.023 0.000 0.000 0.000 0.000 0.000 0.000
N 250 250 250 250 250 250 250 250

**AERAIETE 0.01 JZik EHIE (%) -
* HABHIETE 0.05 fgik RRGEE ()

Gra B RO AR 2 TSR - BREE ARGk H2 ¢ T THRESINE S B THRRES
HEER SHEEMRE) L -

4.1.4 17 SR £ R Z B R

AEH 118 & 2 TR R HE A AR 8N IR i TH
PR~ TEIRAURHEEOM) ~ TbB B = T2 ARHERE ) -

GLREXHOML AR AN - W 11> TATPiiay o gl = IHELL TEERE K
TR - TRARIHERT ) RIFE s P E D EE DL TE 8 2 76.30% fyfivs -t
I E R R A S L8 - HEG T2 AR BHEEHISENRREEY

@O

=
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F 1 T IR R

{EREES
TBIE
[5i3

2.80 2.00 4.40 11.60 5.20
o 10.00 6.40 18.40 39.20 18.50
2 87.20 91.60 77.20 49.20 76.30

LIRS 2. 8 TR BRI B 11 3 T AT AHRR oA & - 403 12 860
MERSEEL ~ TORE ~ TeREE2 8 B THRBSH BRI ZAHRR (R 751 % 0.270 ~ 0.216
0.186 » A a=0.01 X BHE/KAE Y T 2REEAMRE - H 2 B4 E & 0.000 ~ 0.001 ~ 0.003 ;
M r AR B TR SR ZAHRE (R8O 0.118 - HA 2BRTEAMRE - H T~ 2 8E
Pk 0.063 o BEPAMERERI1F tH TPy B TARBSH BRI S0LE MR - HH G T3
ANHER ) 2 T AR R R -

% 12 17 PRS2 AR

JREFHE SR ZEIA% (Pearson) 1 270%* 216%* (186%* 0.118
TEER
HEN () 0.000 0.001 0.003 0.063
N 250 250 250 250 250
{ER I F7E 7% (Pearson) 270%* 1 .538%* 453%% 205%*
HHRR 1%
HEE () 0.000 0.000 0.000 0.001
N 250 250 250 250 250
[mpi:A F7E 7% (Pearson) 216%* 538%** 1 519%* 233%*
THERE
HEME () 0.001 0.000 0.000 0.000
N 250 250 250 250 250
fawiss -7 K7 7% (Pearson) 186** 453%* 519%* 1 43
THERE
BN (R 0.003 0.000 0.000 0.000
N 250 250 250 250 250
EYNi3 FZRi#% (Pearson) 0.118 205%* 233 431%* 1
THRRE
HEN (HE) 0.063 0.001 0.000 0.000
N 250 250 250 250 250

**AHBATELE 0.01 B LB (HE) -

2023

frey BRI O AR 2 AT AR - BRSSO E Rk H3 ¢ T TTdiii=y B TR
HEER SHEEMEEE ) AL - ARG T AHERE ) BB 0 RRAL -

4.1.5 ISR 5 B it KRR R e Z B IR

A 13. PSR BHE BEBUA i i i 2k B R B & B IR 28 5 IR
BERMPKEEEY N T Skl smy ~ TEMRFEER] - THER
CsUHT ]~ THOR AR R ) B TEE R m iR EK e~ BRORKE M TuIH - 0155 13 - A
MK AR e ) 2B B T RERRE) ) A EBRRE - EEi P E o b - Tl
Z P oy ELEE 75.84% Ryl o R - ARETH B E R SEEE W BER A M E IE R R
@l
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AR E R
fiid sy
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** AHBAMEAT 0.01 JB4k REEE (E) - 7
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18.00
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PR Bt P K S 2 s 2 SR

6.00 2.80 4.40 3.60 4.16
23.60 15.20 24.80 18.40 20.00
70.40 82.00 70.80 78.00 75.84

LIFEIEEE 2. THREMH SR B9 13, jE TR S s ) AT HIRE i -

JZF#% (Pearson)
AERR

BEME ()
N

F7 i #% (Pearson)
AERRE

B ()
N

FZE 7% (Pearson)
AHBAME

HEE (BR)
N

@ #% (Pearson)
ARBHE:

B (R
N

JZ B 7% (Pearson)
ARBAME

BENE: ()
N

J @i #% (Pearson)
HHRAE
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N

Grtr BB BCELRHRE - D ATEE R - SRR A TE R
Rk A R 2k

N

MgPHE R ¥ MM HERsEREE - TEH@FHEAS] - TH

MR SRR AR ) B T8k i Bk & ~ BRORIE M AHBE A7 A1
5 0.419 ~ 0.298 ~ 0.369 ~ 0.378 ~ 0.295 » A «=0.01 Z?ﬁ%KL%ZT%%E%i‘EEﬁ s N 2 BEE
&k 0.000 o B0 TARZSFH &R B TSk S et ) 25 E L IEAIRE -

250

A419%*

0.000
250

208%**

0.000
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.369%*

0.000
250

378%*

0.000
250

295%*

0.000

250

419% 298+ 369+ 378+ 295%*
0.000 0.000 0.000 0.000 0.000
250 250 250 250 250
1 503%* 606** 498%* 473%%
0.000 0.000 0.000 0.000
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(54.80%) i AR > AR R EHEE AR o MUAEE — 8 H R BE R A & St $1,000-
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BIE% -

T 16 JHEE A B R S R 22 T N7 HEE A B SRR 2

S 47 10.10 18.80
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AFHE (e E > Z R PRAXES [RIEFENLZ 25-50 2 VE Ry A BE - MR Mg HULA

Vst T RM AR AR AR RS A B - AR BR T RGEL K] - & 2Rk S - KA R T
MZERE s BRI BRI - WEGESES S REENEN - BOakE L —EwE - Af
ST HE

2. A

(1) i e 2 B

a EE PSR ¢ R MEIR s ShE S R R AR (RE B E ) e
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Research on the impact of 3D virtual display on
apparel promotion

CHEN-WEI CHANG*

Master Program, Department of Fashion Design, Shih Chien University

LI-CHENG YE

Assistant Professor, Department of Fashion Design, Shih Chien University

Abstract

In recent years, the relationship between the epidemic has changed the structure of the clothing
industry in the past. The impact of the epidemic has also led to changes in people's life patterns,
and the demand of consumers has also shifted from entities to online. Through such a change in
this form, the virtual clothing market has become a brand-new business opportunity in the clothing
industry. Virtual clothing not only realizes a rapid production process different from the traditional
clothing industry, but also provides a more environmentally friendly production model on the
environmental protection issues that continue to burn in the clothing industry in recent years. The

benefits are far higher than the time and resources needed to traditionally make physical clothing.

This study designed a questionnaire for the two points of " The impact of using virtual
clothing displays to promote clothing" and "understanding where virtual clothing needs to be
improved ", and produces virtual clothing display videos and distributes them to audio-visual
platforms for public viewing. Viewers are watching movies. Fill in the question paper after the
film, and finally analyze the results of the questionnaire to understand the impact of 3D virtual
display on the promotion of clothing brands. Summarizing the analysis results, under the lack of
understanding of virtual clothing, it is necessary to let the public understand the concept of virtual
clothing through long-term contact in order to attract consumers through virtual clothing; If you
want to develop the virtual clothing market in the future, you need to give the highest priority to
the rendering of "clothing fidelity" and "clothing materials”, so you need to study these two points

to improve the quality of the presentation effect.

Keywords: 3D virtual display, virtual fashion, apparel promotion
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A Series of Creations that Extend the PRAXES
Brand Design Practice

Yen-Chueh Lin*

Master program, Department of Fashion Design, Shih Chien University

Ya-Lin Shih

Associate Professor, Department of Fashion Design, Shih Chien University

Abstract

The looks and design can show different forms and styles of design according to the occasion
and purpose of its wearing, and the wearer will also show different meanings at the psychological
level. Fashion designers enhance the aesthetic value of clothing design in terms of symbol, form and
function through social observation, market research and analysis of popular information. To meet
the needs of consumers, if you add "3D experience design elements” in the early planning, you can
understand the experience and feelings of consumers, and summarize clothing that is more in line

with market expectations.

The researcher has been exposed to the creative thinking training of product design and
development through practical exercises in the fashion design practice of the PRAXES brand, an
affiliated institution of the university, and through the situational transformation model proposed
by product semantics, design and experiment to produce products. Based on the related discussion
of psychological emotion and semantic design theory, as well as the method of integrating
situational stories, the emotions and intentions of psychological awakening are recorded in words,
and the theme and the creator's feelings are put forward and transformed into visual images,
which are used as plastic design associations. , and then developed into the design elements of the

product's contours, lines and colors, as a creative mode for the development of quarterly products.

In this article, in addition to documenting the PRAXES brand design exercises and products
produced by him, he also gained practical experience to extend his own creation, which proves
that senior designers can use innovative creative thinking guidance and 3D digital assistance to re-

activate the design process. energy.

Keywords: product semantics, fashion designer, creative thinking, practical exercise, digital 3D

experience design

* Corresponding author  Tel: +886 901032331
E-mail address: 0901032331@gmail.com
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